








* Another way to think about the marketing mix
is to use the image of an artist's palette.







* The Marketing mix is often associated with
the four Ps :

* PRICE

. PRODUCT Product
* PROMOTION

* PLACE

Place Promotion



* There have been attempts to develop an

' to better
accommodate specific aspects of marketing.

* For example, in the 1970s, Nickels and Jolson
suggested the inclusion of packaging.

* In the 1980s Kotler proposed public opinion
and political power



e Booms and Bitner included three additional
'Ps' to accommodate trends towards a service
or knowledge based economy:

/' The Extended
Marketing Mix

Physical
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* People represent the business
— The image they present can be important

— First contact often human — Is the lasting image
they provide to the customer

— Extent of training and knowledge
of the product/service concerned

— staff represent the desired culture
of the business



*Employees
*Management
*Culture
*Customer service



CUSTOMER SERVICE

THE CUSTOMER
5 NOT
ALWAYS RIGHT !
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PROCESSES







PHYSICAL EVIDENCE

Almost all services mcIude some

- \ alrdo and an insurance company
would give thelr customers some form of printed
material.
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